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AN

e




i

A
i g

X &l _
# TR
. ol iy
i !,'

e

A R

-

A

i
8 e

Fae
it

2o S O YA

e s P

/)
A
]

Logo & Brand
Guidelines

The NTTW logo should always appear in the correct form and colors
as specified in the brand guidelines document. It should be displayed
clearly and in a prominent location, independent of other elements.
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https://www.ustravel.org/sites/default/files/2022-11/nttw-logo_2023-color.png_.zip
https://www.ustravel.org/sites/default/files/2023-02/nttw23-brand_guidelines.pdf

Theme & Messaging

NTTW 2023 celebrates the industry’s critical role in powering
economies, communities and connections. By moving
#TravelForward, we demonstrate our industry’s importance.

The travel industry plays an indispensable role in driving economic growth, creating jobs and supporting

AROUT MNATIOMAL TOAVEL AND TOURIEN WEEK communities across the country. A thriving travel industry moves our nation forward.

The travel industry fuels every industry, in every community-
and our success is the nation’s success. From education to new
business growth to advancing manufacturing and more—when o g iy e mers S

« In 2022, direct travel spending totaled $1.2 trillion, powering communities and livelihoods across the nation.

My J 15, BIFA maska the 20th snnrmessry o M| W Jom wa o ighbght hew rdegeal treval o 1o eary
* Coming soon: Check back here to learn more about how travel directly impacts your Congressional district.

we move #TravelForward, we move America forward. e S e D sk ans ok i o b i e © Wit a ocomamic outut of $3:6 il n 2023, v seves 35 o el a2 rodcive U

economy and helps to fuel connection and innovation within other industries.
BN UN N N RSS rmEVing T e fe el y p: u I I vatl 1thi industri

« Travel spending generated nearly $160 billion in federal, state and local taxes in 2022.

THE TRAVEL INDUBTEY FUELS EVERY INDUSHRY « Did you know: Each U.S. household would have paid an additional $1,270 if not for the tax revenue
+ mrtonal Trevel and ToURET wWesk 1033 CalabretEl the INdERTYE ETUCH PR in prwing generated by travel in 2022
1, LT s mod Lo By '...mt-.lml'd.—m chsrnalenie cur
Inchaatryn cribas| IMEorlanea —in By Comar ot G SOl TRAVEL AS A MAJOR EMPLOYER:

« Eight million workers are directly employed within the travel industry.
+ Tha trevel InduFtry TuEls svary e Ertry. DUF EUCESES 18 the NIt JUECHAL, Wa've ma<dn prognas. 9 ¥ employ v

Buk ths sesm e sl y robuers b o y, bhs ssenaw Arvawies wil s wall. Lot sork * The travel industry’s impact goes beyond direct employment to support a total of 15 million American jobs.
Loguther to males sus policyrmekera urdsstend the valee of cwr incherbry snd partoar with ss o
Falp o B Trores | Eo reer,

« Prior to the pandemic, 1 out of 10 jobs depended on travel.

* Bonus: 2.3 million domestic person-trips were taken in 2022—injecting dollars into local communities and

* Trawel s an scomomic powariouss for sy st snd eoontom moan ! contributing to the success of countless small businesses.
mnad in witsld b o anbians globel compadlivenamse. Whae se monen BT Fereu e, wa gross
A S ol il i e wrirdiam for- i THE POWER OF TRAVEL’S UNTAPPED POTENTIAL:

« Prior to the pandemic, travel was our nation’s #1 services export and generated a significant trade surplus.

This ENTTW, krt's communicrte how tha trovsl ndoschnes nerosss helne ansbhis perrse for 511
| el FELF ISR BSOS AT SNVEN, Frern oo stien G nare husinena growth e sshanemy manlsetinng
nnzl merw—srlon wae monen $TTEes | P reard, wea meren Armsicn Bosrdl

« In 2022, travel’s trade surplus declined to just $3 billion—from a peak of $86 billion in 2015—due to the
slow return of inbound international travel and full recovery of outbound travel.

+ How we build back: Drastically lower visa wait times and welcome more international visitors to the U.S.
» Troead s an sexenttel indrdny s s sl ool e Lo dererslrete (o polic gk s businms

Tus s Thint prasamy travel, groes b nasnom busnmssm ond mitusl wwomsedng, |5 + Domestic leisure travel spending reached $837 billion in 2022. While far above pre-pandemic levels in
o el ks bt ke Tl mve el 5 " of 1l 3 Truriasrs il Hles 1.8, s L & nominal terms, it has essentially recovered to 2019 levels when adjusted for inflation.
&1 omamnares was 00 mportant win for oer incustry snd wil ek cocrdinets aritiil spaeca. ot + As domestic business and international inbound travel remain further behind, there is much room to grow:

praTRanT impscting tha incurtry eno moss 5 Trom o
+ Domestic business travel spending remained at just 74% of 2019 levels (inflation-adjusted).

* Congrus arsd pur alected ladar should do il thay can o support our industry by mskdag i@ « International inbound visitations were 64% recovered, while inflation-adjusted spending was just 55%
o Erierky ko incrosss bevesl ko snd within tha Usiled Sebes 'When ee work fogethes, wes man recovered.
#Trwwnl Foreand sesd o b our netkon booe Eghier fubum.
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MESSAGING GUIDE DATA FACTSHEET

DOWNLOAD AND SHARE THE NTTW VIDEO


https://www.ustravel.org/sites/default/files/2023-02/nttw23-messagingguide.pdf
https://www.ustravel.org/sites/default/files/2023-02/nttw23-messagingguide.pdf
https://vimeo.com/showcase/10205614
https://www.ustravel.org/sites/default/files/2023-03/nttw23-dataonepager.pdf
https://www.ustravel.org/sites/default/files/2023-03/nttw23-dataonepager.pdf
https://www.ustravel.org/sites/default/files/2023-03/nttw23-dataonepager.pdf

ways (o Engage

Your engagement is crucial to magnifying this message and moving #TravelForward. Use the guide to get started.

MAY 7-13, 2023

SUN MON TUES WED THURS FRI SAT

5 Issue a # Host a travel .. Throw an ¥ Recap an

£ Kick-off & Highlight the 9 Share the

by posting the week with a press
NTTW video on release or blog of NTTW video or alongside a local

social

special 40 years proclamation rally with local appreciation event impactful week on
partners for your travel social
GIF official workforce

Sample coming soon

EXPLORE ALL THE WAYS TO ENGAGE )

Sample coming soon



https://www.ustravel.org/sites/default/files/2023-02/nttw23-engagementideas.pdf
https://www.ustravel.org/sites/default/files/2023-02/nttw23-engagementideas.pdf
https://vimeo.com/showcase/10205614
https://www.ustravel.org/sites/default/files/2023-03/nttw23-sample-pressrelease.docx
https://www.ustravel.org/sites/default/files/2023-03/nttw23-sample-pressrelease.docx
https://s3.amazonaws.com/files.ustravel.org/NTTW-40th-Animation.zip
https://s3.amazonaws.com/files.ustravel.org/NTTW-40th-Animation.zip
https://www.ustravel.org/sites/default/files/2023-03/nttw2023-sampleproclamation.docx

Social Copy & Graphics

Utilize our social guide to communicate the economic,
social and community-wide benefits of travel.

DOWNLOAD SOCIAL GUIDE)

Use the suite of #TravelForward graphics and post on your 70 Every Com L ynity: 1o Every Industry.
channels throughout National Travel and Tourism Week. e g #T“A‘*’EL&’ RARE

Bonus: Apply #nttw23 social headers to your personal or
business social accounts.

15 MILLION
American Jobs

DOWNLOAD SOCIAL GRAPHICS)
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https://www.ustravel.org/sites/default/files/2023-02/nttw23-socialmediaguide.pdf
https://s3.amazonaws.com/files.ustravel.org/NTTW23_SocialMediaGraphics.zip

Spotlighting 40 Years of NTTW

On TUESDAY, MAY 9, join the industry by sharing this special

edition 40th anniversary graphic which pays tribute to travel’s
vital role in fueling America.

Use the copy below and download the GIF/video.

This year marks the 40™ anniversary of National Travel and Tourism
Week. Let’s amplify the essential and integral role travel plays in every
Industry and nearly everything we do. Our success is the nation’s
success, and together, we will keep moving #TravelForward. #nttw23



https://vimeo.com/ustravelassoc/nttw23
https://s3.amazonaws.com/files.ustravel.org/NTTW-40th-Animation.zip

Press Release &
Proclamation

Utilize the #nttw23 sample press release and
proclamation templates to increase awareness of
travel’s impact in the public and media—plus, to help
educate on the ways we are moving #TravelForward.

DOWNLOAD PRESS RELEASE )

DOWNLOAD PROCLAMATION )

p—
INTTW | INTTW
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American Jobs : oy mg - g

supported by travel

To Every Com * wnity. To Every Industry. i
o #TRAVELFDRWARD '

MOVES S
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AMERICA 1

FORWARD Rt

ACCESS THE FULL TOOLKIT )

Questions? Email us at nttw@ustravel.org.
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https://www.ustravel.org/sites/default/files/2023-03/nttw23-sample-pressrelease.docx
https://www.ustravel.org/sites/default/files/2023-03/nttw23-sample-pressrelease.docx
https://www.ustravel.org/sites/default/files/2023-03/nttw2023-sampleproclamation.docx
https://www.ustravel.org/sites/default/files/2023-03/nttw2023-sampleproclamation.docx
https://www.ustravel.org/toolkit/national-travel-and-tourism-week
https://www.ustravel.org/toolkit/national-travel-and-tourism-week
mailto:nttw%40ustravel.org?subject=

